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INTRODUCTION

JADE PHAN 
(952) 913-1128 
JADE.PHAN16@GMAIL.COM

KATHERINE WAGNER
((904) 616-3024
KATHERINEWAGNERR@OUTLOOK.COM



We created a Mini Kit for The O Bar in Osprey, Florida.

Included in our mini kit is a variety of materials, including

a feature story on our incredible client, a backgrounder

on the bar itself, a calendar for the various events and

some other materials that the client can use as they see

fit. 

 

WHAT WE CREATED



CLIENT: 
Chief Operating Officer at NielsenIQ.

Prior to joining NielsenIQ, she served as Global President and Chief Executive.

Officer of Mars Pet Nutrition. Prior to that role, she was Regional President Mars

Confectionary Americas. 

She earned her BS in Chemical Engineering from a University in England.

She is the founder and director of ISOLVE INVESTMENTS, in Siesta Key. 

Current owner of The O Bar.  

 

TRACEY MASSEY

WHAT OUR CLIENT IS HOPING TO DO: Attract more customers and reach a newer audience.  



MISSION STATEMENT 
The O Bar is committed to creating a clean and inclusive space where people can

come together to celebrate life, meet new people, build relationships, and create

new experiences. We are dedicated to our customers and value their opinions. Our

mission is to craft unforgettable experiences. At The O Bar, our mission is to be

more than just a place to enjoy drinks; we aspire to be a cornerstone of community

and connection. We strive to create memories that resonate with our guests long

after they leave.

 



MEDIA
RELEASES 

hilighting the sport’s bar

experience & renovations.  

Standard Press Release 



MEDIA
RELEASES 
Feature story on the owner of The O

Bar, Tracey Massey.



SPORTS BAR HIGHLIGHT 

SOCIAL MEDIA POSTS

We decided to create this social
media post using photos from The
O Bar. We wanted to highlight how

this experience is unique and
different from other local sports

bars. 
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SOCIAL MEDIA POSTS

2
HIGHLIGHT THE LOCATION &

CONVIENICE 
We thought it was important to
create a social media post that

highlighted the location and local
hot spots. Sarasota is a very

popular location for tourists and
this was a easy way to provide a
good visual regarding information

that those visiting would need. 



SOCIAL MEDIA POSTS

We decided to create this social
media post to promote local bands
that will be performing on the 25th

of April, and believe that posts
such as this will keep clientele
informed on who is performing

when.

HIGHLIGHT WEEKLY
HAPPENINGS (1)
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HIGHLIGHT WEEKLY
HAPPENINGS (2)

This post was created to keep the
weekly deals in one place and

would be pinned at the top of the
bar’s Instagram page as well as

being found on the website. 



FACT SHEET 

NEWLY RENOVATED
AND NEW

OWNERSHIP IN 2023 

PROUD SUPPORTER
OF MILITARY
VETERANS



DOWNLOADABLE
LOGOS & PHOTOS

A logo that is versatile and
modern looking for company

merchandise. A downloadable photo for daily specials and can
also be used during the week to promote any

deals. 

A logo for promotional videos
to add signature or a closing. 



CALENDAR OF
EVENTS 





FAQS 
Here we provided a deliverable for The O

Bar. This allows them for the ability to
address their FAQs on all their pages. 



Following our meeting with the client, we wanted to

focus on expanding the bar's clientele to a younger

crowd and continuing the beloved image of the

establishment that previous ownership had curated. As

two young people, we were able to give insight into the

aspects of popular bars and what makes them so

successful which can be used to bring in a younger

crowd. 

OUR ANGLE



WHAT WE LEARNED FROM
OUR CLIENT
We learned from our client that being able to provide a younger

perspective can be an advantage. Tracey Massey was very insightful

and uplifting and we were able to learn how to use positive feedback

to our advantage and create content that met her expectations. 

On a more personal note, our client was very inspirational and will be

a role model for both of us going forward. Seeing a woman be so

successful in so many different areas of business and life proves that

women not only belong in the business sphere, but that they can

succeed and lead as well. 



NEW SKILLS THAT WE
INTEGRATED

Communication 

 

Collaboration
 

Adaptability  



BIGGEST CHALLENGE

Our biggest challenge was staying on top of the work load along with

our other classes. There was a lot of work involved and it was a

challenge to get work done ahead of time.   

 



IN CLASS 

Key takeaways from class that we were able to

implement into this client project had a lot to do with

being able to handle feedback in a positive way. We

learn in class how imporant and valuable feedback is.  



THANK YOU!


